
 

 

SCIENTIFIC GAMES ADDS FREMANTLE’S GLOBAL SENSATION 

SUPERMARKET SWEEP® TO ICONIC TV GAME SHOW BRANDS IN 

LOTTERY PORTFOLIO 

SUPERMARKET SWEEP Joins LET’S MAKE A DEAL®, THE PRICE IS RIGHT®, FAMILY 
FEUD® and PRESS YOUR LUCK® in Company’s Licensed Brands Portfolio for Lottery 

Retail and Digital Games 

LAS VEGAS and ATLANTA – February 11, 2021 – Scientific Games Corporation (NASDAQ: SGMS) 
(“Scientific Games” or the “Company”) is creating excitement for its world-leading licensed properties 
portfolio with the addition of TV game show brand SUPERMARKET SWEEP. The iconic game show 
debuted on October 18, 2020 on ABC where it ranked as the network’s highest-rated Sunday night 
series this season in adults 18-49.* Scientific Games will bring SUPERMARKET SWEEP branded 
games to lottery players in the U.S. and Canada through its longstanding partnership with licensor 
Fremantle, helping lotteries create entertainment experiences that drive maximum proceeds for 
beneficiary programs. 

To support lottery games sold at retail and digitally, the brand lends itself to localized grocery store 
launch events as well as Scientific Games’ popular WAREHOUSE DASH™ second-chance promotion 
where winners run through a warehouse and grab as much merchandise as they can in under 60 
seconds. 

“As part of our strategic value to lottery customers, we actively monitor what’s going on in the world 
around us to identify popular, relevant brands for lottery games,” said Liz Johnson, Director of Lottery 
Licensed Properties for Scientific Games. “What excites us most about SUPERMARKET SWEEP is 
that it’s a classic TV game show that ABC brought back from the 1960s, and it is now a continued 
success. This is a fantastic brand for our multi-faceted lottery retail and digital programs with some 
unique promotional opportunities. We believe it will resonate and be a hit with players.” 

The fast-paced energetic SUPERMARKET SWEEP TV game show follows three teams of two players 
as they battle it out using their grocery store shopping skills and knowledge of merchandise to win big 
cash prizes. 

SUPERMARKET SWEEP initially ran on ABC from 1965 to 1967 and has since become a global 
sensation broadcast in more than a dozen countries worldwide. 

SUPERMARKET SWEEP joins LET’S MAKE A DEAL and iconic Fremantle TV game show 
brands THE PRICE IS RIGHT, FAMILY FEUD, and PRESS YOUR LUCK in Scientific Games’ licensed 
brands portfolio, which is the largest in the global lottery industry. 

Since 2009, Scientific Games has pioneered the use of iconic TV game show brands in lottery games, 
beginning with the hit multi-state linked game themed to THE PRICE IS RIGHT. Seventeen U.S. 
lotteries participated, offering lottery winners the opportunity to play THE PRICE IS RIGHT Live! stage 
show in Las Vegas for a chance to win up to $1 million. 



Scientific Games provides games, technology and services to more than 150 lotteries around the globe, 
including nearly every North American lottery. 

*Nielsen Media Research (most current: 9/21/20-1/31/21). 

Supermarket Sweep: TM/© 2021 Fremantle. 
Family Feud: ®/© 2021 Fremantle. 
Press Your Luck: ®/© 2021 FremantleMedia Netherlands. 
The Price is Right: ®/© 2021 Fremantle. 
Let’s Make a Deal: ®/© 2021 Let's Make a Deal. 

© 2021 Scientific Games Corporation. All Rights Reserved. 

About Scientific Games 
Scientific Games Corporation (NASDAQ: SGMS) is a world leader in entertainment offering dynamic 
games, systems and services for casino, lottery, social gaming, online gaming and sports betting. 
Scientific Games offers the gaming industry's broadest and most integrated portfolio of game content, 
advanced systems, cutting-edge platforms and professional services. Committed to responsible 
gaming, Scientific Games delivers what customers and players value most: trusted security, engaging 
entertainment content, operating efficiencies and innovative technology. For more information, please 
visit scientificgames.com. 

Media Inquiries: Media@scientificgames.com 

Forward-Looking Statements 
In this press release, Scientific Games makes "forward-looking statements" within the meaning of the 
U.S. Private Securities Litigation Reform Act of 1995. Forward-looking statements can be identified by 
words such as "will," "may," and "should." These statements are based upon management's current 
expectations, assumptions and estimates and are not guarantees of timing, future results or 
performance. Therefore, you should not rely on any of these forward-looking statements as 
predictions of future events. Actual results may differ materially from those contemplated in these 
statements due to a variety of risks, uncertainties and other factors, including those factors described 
in our filings with the Securities and Exchange Commission (the “SEC”), including Scientific Games’ 
current reports on Form 8-K, quarterly reports on Form 10-Q and its latest annual report on Form 10-K 
filed with the SEC on March 1, 2021 (including under the headings "Forward-Looking Statements" and 
"Risk Factors"). Forward-looking statements speak only as of the date they are made and, except for 
Scientific Games' ongoing obligations under the U.S. federal securities laws, Scientific Games 
undertakes no obligation to publicly update any forward-looking statements whether as a result of new 
information, future events or otherwise. 
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